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About Complicité
Complicité is an international touring theatre 
company led by Artistic Director and 
co-founder Simon McBurney OBE. Our recent 
productions include Can I Live?, The Encounter, 
The Master and Margarita, Shun-kin and A 
Disappearing Number. Over four decades, we 
have played in more than 40 countries and 
won more than 50 awards. Through our live 
productions, streamed work and education & 
engagement, literally millions of people have 
encountered the work of ‘the most influential 
and consistently interesting theatre company 
working in Britain’ (The Times).

We believe firmly that experiencing 
extraordinary culture can transform people, 
inspiring creativity, delight, imagination and 
political action. For this reason we strive to 
create art of exceptional quality, ambition and 
innovation, driven by brilliant ideas, and use 
this to engage the widest range of audiences 
and participants in the power of creativity, 
both in the UK and internationally.

We take our responsibility as one of the UK’s 
most celebrated theatre companies seriously 
and are motivated not solely to create our own 
‘Signature’ productions, but also to share what 
we’ve learnt and created with other artists, 
particularly those currently underrepresented 
in the arts. The familiarity of our name enables 
us to reach communities that have lower levels 
of arts engagement and through our 
engagement and education work, we empower 
our communities to embrace collaboration and 
risk-taking as vital to a creative, fulfilling life.

Alongside Simon McBurney’s work we support 
artists through our ‘Developed With’ strand, 
widening access and pro-actively seeking to 
support talented artists who are 
underrepresented in the theatre sector. 
Learning and engagement are central to our 
work and our award-winning Creative 
Engagement programme includes professional 
development, work in schools and colleges 
and participatory projects with a range of 
communities.

Action on the Climate and Ecological 
Emergency is a thread running throughout our 
work and we have  played a key role in Culture 
Declares Emergency, as well as in developing 
the Theatre Green Book.
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The Company
Tim Bell
Senior Producer

Rima Dodd
Creative Engagement Producer 
(maternity)

Nur Khairiyah (Khai)
Assistant Producer

Amber Massie-Blomfield
Executive Director

Simon McBurney
Artistic Director

Sarah Osgerby
Administrator

Natalie Raaum
Creative Engagement Producer 
(maternity leave)

Louise Wiggins
Finance Manager

Board of Trustees
Martha Awojobi, Inua Ellams, Pete 
Flamman, Frances Hughes, Tom 
Morris (Chair), Nitin Sawhney 
CBE, Emma Stevenson

About 
the Role
Complicité has a reputation spanning four 
decades as one of the world’s most 
inventive and consistently high quality 
theatre companies. The role of Digital and 
Marketing Manager will suit someone 
passionate about cultivating a distinct 
public profile for the company that reflects, 
truly, the voice audiences encounter in the 
art we create. You will view our marketing 
materials and digital platforms as a 
potential site of creative encounter, and 
approach the role with a spirit of 
playfulness and invention - willing to try 
new approaches. 

At the same time, you will be confident in 
the use of data and research to inform 
campaigns. You will work strategically, 
creating clear plans to share with 
colleagues and partners, and manage a 
process of target setting and evaluation.

You will be an excellent communicator 
with a genuine passion for the arts and 
developing new audiences.  You will have 
experience of working in the arts in a 
communications, digital or marketing role, 
or related discipline, and have a good 
understanding of social media and digital 
communications including managing and 
updating web content.  

If you are confident engaging with artists, 
PR companies, designers and external 
stakeholders and presenters then we want 
to hear from you. 
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Drive Your Plow Over the Bones of the Dead 
Currently in rehearsals, Complicité’s signature 
production is based on Nobel Prize winning 
author Olga Tokarczuk’s novel of the same 
name, conceived and directed by Simon 
McBurney.  A controversial, violent and genre 
defying novel that is part thriller, part comedy, 
and part blistering poetic manifesto for the 
rights of animals and the environment.  The 
production tours the UK and internationally 
throughout 2023.

Can I Live? is our digital performance about 
the intimate relationship between the 
environmental crisis and the global struggle 
for social justice. Written and performed by 
British Nigerian artist Fehinti Balogun, the 
piece went on a UK ‘digital tour’ in Autumn 
2021, accompanied by engagement resources, 
workshops and talks to support global 
majority audiences in finding their own routes 
into activism.  

“Can I Live? is an absolute masterpiece. Its 
empowerment of people DOING things – its 
rigorous dissection of the subject matter gave me 
proper depth and perspective. I honestly loved it 
so much and it’s changed my mind in an 
irrevocable fashion.”  Audience comment

We are now running test community 
screenings, supported by the Doc Society, to 
hone a grass roots distribution programme for 
the work.  Fehinti continues to speak at many 
events around the country and we are 
developing ideas for a follow up film while 
also exploring commercial distribution 
opportunities.

The Dark is Rising is a 12-part serialisation of 
Susan Cooper’s 1970s classic book for families, 
written and recorded for the BBC World 

Service.  Part-adaptation and part-
dramatisation, this co-production between 
Catherine Bailey Productions and Complicité 
is adapted by international best-selling author 
Robert Macfarlane and directed by Simon 
McBurney. It will be released as a podcast 
and linear broadcast on BBC World Service 
in twelve daily episodes, beginning on 
20 December 2022, with each episode 
corresponding to the ‘real time’ of the novel’s 
unfolding.

Figures in Extinction [1.0] is a co-production 
with Nederlands Dans Theater and the first 
part of a major new collaboration between 
Simon McBurney and Choreographer Crystal 
Pite, who will work together over four years to 
create three new works, each developed in 
response to the last.

Across continents, Simon and Crystal have 
exchanged ideas reflecting on their fears and 
cautious hopes for the age we are living in, and 
how artists can meaningfully create in the face 
of mass destruction. Their process draws on a 
rich and surprising array of source materials, 
from the sound of ice-caps melting and tree 
roots growing to the clarion calls of climate 
change deniers. Together they will nurture a 
new method of exchange, embracing 
uncertainty and looking for sparks in the 
darkness.

“We have been trying to RE-CONNECT for so 
long… And have been cut off from our sense of 
being ‘home’ since we left the world of animals 
and began to make this earth in our own 
image…” Simon McBurney

The production has recently won a Swan 
Award for the Most Impressive Dance 
Production.

Current Projects



Devising in the Secondary Classroom is our 
CPD and workshop offer for GCSE, BTEC, and 
A Level drama teachers and students which 
gives a foundation in creating devised theatre 
inspired by Complicité’s practice.  The second 
year of the programme has seen 21 schools, 
both in and outside of London, sign up and 
further exploration is happening to create 
regional hubs to expand the programme. 

“I just wanted to say thank you to all for [the 
teacher CPD]. It was a fantastic session and 
reminded me of so many fond memories that I 
have of Complicite whom I first saw when I was 
18 years old… The workshop bought me so much 
joy and reminded me that although I love 
teaching I also love working within an ensemble 
and performing!” Waldegrave School

A Complicité Journey is a programme that 
will engage schools with Drive Your Plow Over 
the Bones of the Dead, and be a more in-depth 
opportunity for students to build a 
relationship with the company. The project is 
for targeted schools in Brent with a high 
percentage of EAL students and students on 
free school meals. 

All participating schools will have a CPD for 
teachers and an introductory student 
workshop using the rehearsal process and 
thematic content of the show as a starting 
point. Three of the schools will then 
participate in further workshops to deepen 
the skills and language of Complicité’s 
devising style, a nature excursion, and an 
intensive devising rehearsal week in February 
half term. They will then devise a piece of 
work to be presented to all participating 
schools and invited guests in a festival evening 
at the end of February. 

Grief Chorus is a participatory project for 
people living in Brent to explore grief through 
song and voice. The first iteration of the 

project ran successfully in July 2022, 
culminating in a sharing for family and 
friends, with the participants commenting 
that “... we approached the subject of grief in 
lots of different ways and with a lot of joy, 
which was refreshing, it also felt like a really 
safe space to express ourselves”. The project 
will be expanded further in 2023.

Drive Your Plow engagement project will 
celebrate the lives and stories of older women 
who may be experiencing social isolation. 
Taking the production as a starting point, 
participants will consider subjects around 
their relationship to their place of birth, or 
where they grew up; their experiences of 
nature and the changing climate and the 
beauty and challenges of communicating 
across languages. The project will give voice 
and agency to older women who are often 
invisible in wider society. This project is about 
celebrating older women, giving them a space 
to be visible in all their glory and wisdom. 
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Reports to: Executive Director 
Supported by: Administrator (2 days per week)

Key Responsibilities
• Develop and communicate the Complicité 

brand, maintaining a strong and consistent 
visual identity, written tone-of-voice, 
external profile and reputation

• Create and deliver communication strategy 
across all strands of work, including 
newsletters, e-bulletins, social media 
activity, online presence

• Nurture relationships with external partners 
to develop marketing plans for the delivery 
of company productions and projects

• Create and deliver marketing plans for our 
touring work

• Take the creative lead on digital content and 
write digital strategy ensuring objectives are 
monitored and achieved

• Oversee and update the  new company 
website, and lead on the delivery of phase 
two of this project 

• Manage all company data capture and 
surveys, in liaison with staff team, in order 
to meet the requirements of funders and 
other stakeholders

• Build and maintain influential relationships 
with a range of stakeholders including the 
media, artists and funders

 Digital
• Manage the creation of content for social 

media, e-newsletters, production trailers, 
vox pops to reach audiences across multiple 
platforms

• Manage our community online, including 
monitoring social channels out of hours

• Manage website content

• Monitor and review web analytics

• Manage and maintain Complicité Mailchimp 
lists

Communications
• Create and distribute press stories, working 

with external PR teams and monitoring the 
company’s press profile 

• Identifying any reputational sensitivities in 
our work, highlighting these to the 
Executive Director and working with her to 
coordinate a response 

• Coordinate the creation of production 
programmes including commissioning 
articles where appropriate

• Identify opportunities for creating new 
merchandise 

• Arrange and manage rehearsal, production 

and project photographers 

Job Description
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Audience Development
• Research and recommend ways that 

Complicité can expand its audience database 
and improve the company’s data collection 
and analysis 

• Work with colleagues to plan an audience 
development strategy for each production or 
project

• Devise and implement production marketing 
campaigns in partnership with touring 
venues and external designers

Data
• Manage data sharing agreements with 

presenting partners

• Create and manage Arts Council compliant 
surveys (Impact & Insight and Audience 
Finder)

• Work closely with the Executive Director to 
develop and implement a plan 

Archive 
• Ensure that Complicité’s archive is 

comprehensive and accessible, managing 
material and records and appropriate storage

• Oversee the implementation of an online 
archive 

• Maintain the audio-visual archive and 
explore opportunities to broadcast, 
livestream, and distribute recordings via our 
website and elsewhere

• Negotiate photo permissions for commercial 
books

• Explore copyright opportunities for digital 
work, in conjunction with the Senior 
Producer and Executive Director

Reporting
• Produce quarterly reports for board meetings

• Contribute to reporting to key funders, 
including to Arts Council England

Job Description
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Experience
• Working in a marketing and/or communications 

role within an arts or charity setting

• Devising, implementing and evaluating marketing 
and communications campaigns

• Developing and editing creative content for use 
across multiple platforms

• Managing social channels and adapting activity to 
maximise engagement

• Working with PR, marketing agencies, journalists, 
web and graphic designers

• Understanding of audience analysis tools

• Ability to use website content management 
systems (e.g. Wordpress)

Skills 
• Strategic and creative mindset

• Confident communicator with excellent verbal 
and written communication skills

• High level of organisational skills and ability to 
manage and prioritise a variety of projects and 
campaigns concurrently to meet deadlines

• Excellent copywriting skills

• Confidence engaging with external partners and 
negotiating on behalf of the company

• Highly motivated with the ability to work well 
independently and within a small team

• A desire and readiness to learn new skills to 
support the delivery of our work 

• Highly computer literate

• Exceptional attention to detail

• Proactive approach and ability to take initiative

• Passionate about the arts 

Desirable
• Knowledge of Complicité’s work

• Knowledge of data sharing agreements

• Knowledge of Arts Council England’s 
Impact & Insight Toolkit and Audience 
Finder

• Experience of budget management

Person Specification
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Salary: £32,000 per annum
 
Contract: Permanent, subject to a probationary period of 

six months
 
Hours of work:  Full time, 40hrs per week, 10-6pm Monday to 

Friday.  Some evening/weekend work will be 
required for which Time Off in Lieu will be given. 

Start date:  To be negotiated; ideally no later than 1 February 
2023

Location:  The company’s office is in Kentish Town, London, 
however some flexible working can be considered.  

Holiday: 25 days plus bank holidays
 
Pension: Where eligible, 5% employer contribution
 
Training: Complicité staff are supported through training 

as required and are encouraged to join appropriate 
networks to support their professional 
development.

 
References: Offers of employment are subject to receipt 

of satisfactory references
 
Probation: The post is subject to a six-month 

probationary period
 
Notice period: 2 weeks during probation, 8 

weeks thereafter

Terms of 
Appointment Ph
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How to Apply 
We welcome written, video or audio 
applications in the following formats:

• Written - CV and a letter  
(maximum 2 sides A4)

• Video – via a YouTube or Vimeo link 
(maximum five minutes)

• Audio – via sound file

Please explain how your skills are suitable for 
this position, making particular reference to 
the Person Specification and giving examples 
where appropriate. 

A completed Equality Monitoring Form is also 
required and can be accessed by emailing 
email@complicite.org or downloading at 
http://complicite.org/downloads/
Equality-Monitoring-Form-2020.docx. If you 
have any problems completing it please do not 
hesitate to contact us on jobs@complicite.org 
or call the office on 020 7485 7700.

If you would like an informal chat about  
the role prior to applying, please contact  
amber@complicite.org 

Please send your completed application 
and Equality Monitoring Form to  
jobs@complicite.org addressed to Louise 
Wiggins.

We want our workforce to be representative 
of all sections of society and actively welcome 
candidates who are currently under-
represented in the arts, people of the global 
majority, those who self-identify as 
LGBTQIA+, those from lower socio-economic 
backgrounds and those who self-identify 
as disabled.

Application Deadline
10am, Monday 28 November 2022

Interviews will take place in w/c 5 or 
12 December 2022

Interviews can be held in-person or online as 
required and any travel expenses will be 
reimbursed.

We are happy to support you with any 
resources and adjustments you need, to make 
applying for this role easier.  In your 
application please let us know how we can 
support you.  If you require a large print copy 
of this pack, please contact Annabelle on 
annabelle@complicite.org 

Due to the number of applications we 
regularly receive we can only offer feedback 
to interviewed candidates.
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